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2.1.4 Identify the above mentioned marketing activities from given 
scenarios/case  studies/statements. 
4.3 Identify the marketing activities applied by Uniliva (Pty) Ltd in  EACH scenario 
 below: 
4.3.1 Uniliva (Pty) Ltd has hired a strongroom for safekeeping of their products until the 

 consumers need them. 
4.3.2 Customers of Uniliva (Pty) Ltd are requested to complete the questionnaires about 
 new products they want to introduce. 

4.3.3 Uniliva (Pty) Ltd uses different airlines to deliver supplies to the UK. 
 
4.3.1 Storage √√ 
4.3.2 Market research √√ 
4.3.3 Transportation √√ 

(GP INFORMAL TASK) 
Identify marketing activities represented by EACH scenario below: 
3.4.1 Nthabi makes sure that the bags she sells are of the same quality and size. 

3.4.2 Flo uses cold storage facilities to keep her yoghurt fresh. 
3.4.3 South African Grape farms use different airlines to deliver supplies to the UK. 
3.4.4 PQ has delivered a pruning machine to a grape farm in return for a fee over a three 

 year period. 
3.4.5 Some farmers in the coast are afraid that they will lose all their livestock due to the 
 drought but they continue with daily operations. 

3.4.6 Musa uses online services to sell her fashionable dresses.    (12) 
 

3.4.1 Standardisation and grading√√ 
3.4.2 Storage√√ 
3.4.3 Transportation√√ 
3.4.4 Financing√√ 
3.4.5 Risk taking√√ 
3.4.6 Buying and selling√√  

 
The marketing function comprises four policy instruments (four p’s): 
Product, price, place(distribution), promotion(marketing communication) 
 
PRODUCT POLICY 

 
2.1.5 Outline/Mention/ Explain /Discuss the product policy with specific 
reference to types of product, product development, trademarks and 
packaging. 

(EC NOV 2018 Q10) 
BOUNCE (PTY) LTD 

Bounce (Pty) Ltd manufactures different kinds of sports balls. They are designing a new ball, that 
would be able to be inflated or deflated to the different sizes so it can be used for different sports.  

 

 Outline the components of the product policy that would be used by Bounce 

(Pty) Ltd. 
 
- Product development√√  

- Design of the product√√   
- Packaging√√  
- Trademark√√  
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(GP PRINTABLE NOTES) 
Product development 

 This is one of the main aims of all businesses. 

 It is critical for a business to develop new products or improve their current products if they 
want to stay in the market. 

 All goods and services that a business wishes to sell goes through a product development 
process. 

 

Product design 

 A product needs to be designed to suit the needs of the customer and the target market. 

 Product design normally occurs at the beginning when the product is first developed. 
 Sometimes a product is adapted when sales start to fall in the decline stage of the product 

life cycle. 
 

Product packaging  

 Most products require some type of packaging. 

 The type of product will determine the kind of packaging needed. 
 
Trademarks 

 Trademark is a word, phrase, symbol or design, combination of words, phrases, symbols or 
designs that identifies and distinguishes the source of the goods of one party from those of 
others.  

 A trademark or brand establishes an identity or reputation for a particular company or 
product. 

 Brand awareness is essential in marketing and advertising. 

 

2.1.6 Outline/Mention/Discuss categories of consumer goods/products. 
(DBE Exemplar Nov 2019 Q6) 

BEST PAINTS MANUFACTURERS (BPM) 

Best Paints Manufacturers specialise in the manufacturing of high-quality paints for their 
customers. BPM realise that good packaging and pricing techniques can attract new 
customers and increase their market share. The management of BPM always does 

research on different categories of consumer goods in order to satisfy the needs of their 
clients. 
 

 Explain any TWO categories of consumer goods. 
 

Convenience goods √√ 
- These are bought regularly without hesitation √ by consumers as they are not willing to 

spend time of effort e.g. bread and maize meal. √ 
 

Shopping goods √√ 
- These are also known as select goods √ as consumers spend time and effort in 

comparing similar goods, e.g. furniture. √ 
 

Specialty goods √√ 
- Consumers insists on buying particular brands √ as they will search and compare 

because of the decision made, e.g. Michael Kors shoes or Diesel jeans.√  
 

Unsought goods √√ 
- Goods that consumers do not know or think √ of until the need for such arises, e.g. 

shower doors. √ 
 

Services √√ 

- These are not tangible but rendered √ by service providers to consumers, e.g. garden 
services. √ 
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(DBE Exemplar June 2019 Q3.4) 

SOLLY ELECTRONICS (SE) 
Solly Electronics sells a large variety of cell phones and sound systems. There is a 

demand for new cell phones and sound systems brand that is not manufactured in South 
Africa. Solly is considering importing these products from other countries or designing 
unique products bearing his own trademark. 
 

3.4.1 Identify the type of consumer goods applicable to the scenario above.  
 Motivate your answer by quoting from the scenario.    (3) 
 
 

3.4.1 Speciality goods √√ 
 
 

 

Motivation 
There is a demand for new cell phones and sound systems brand that is not manufactured 

in South Africa. √ 
 

2.1.7 Explain/Discuss the importance of product development 
(GP INFORMAL TASK) 

 Product design needs to be designed to suit √ the needs of the customers√  

 If the product design does not suit the target market, √there will be very little demand 
for the product.√ 

 Business need to develop new products in order to replace √ older products in stage 
4 when the sale declines.√ 

 Businesses are able to remain competitive √ because they are always on a lookout 
for ways to improve their products.√ 

 Products become different √ from those of the competitors.√ 

 
 
2.1.8 Outline/Mention/Discuss/Explain the steps/stages of product 
 

(DBE Exemplar June 2019 Q3.4) 

SOLLY ELECTRONICS (SE) 
Solly Electronics sells a large variety of cell phones and sound systems. There is a 
demand for new cell phones and sound systems brand that is not manufactured in South 

Africa. Solly is considering importing these products from other countries or designing 
unique products bearing his own trademark. 

 
3.4.3 Advise the management of SE on steps that they should consider when 
 designing a  product.         (6) 
 

Steps in product design 
- Design and develop product idea √√ 
- Select and sift product ideas √√ 
- Design and test the product idea √√ 

- Analyse the profitability of the product concept √√ 
- Design and test the physical product √√ 
- Test marketing √√ 
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(EC NOV 2018 Q10) 
BOUNCE (PTY) LTD 

Bounce (Pty) Ltd manufactures different kinds of sports balls. They are designing a new ball, that 
would be able to be inflated or deflated to the different sizes so it can be used for different sports. 

 

 Explain the steps that Bounce (Pty) Ltd would follow in the design of this ball. 
 

Design and develop product idea√ 
- Identifying what needs consumers have√ and whether these needs are satisfied by 

current goods and services on the market.√  

 
Select and sift product ideas√ 

- After several ideas are generated, each idea must be evaluated√ and the best idea 

selected.√ 
- The best idea will not be necessarily be the cheapest.√ 

 

Design and test the product idea√ 
- After the best idea for the new product has been selected, the design must be 

sketched and worked out on a little more detail.√ 

- The designer will come up with a basic 3D computer design that is detailed enough 
to ensure the idea will work.√ 

- This is the step where an idea is either given the green light or not.√ 

 
Analyse the profitability of the product concept√ 

- This step will determine whether the money√ that is going to be invested in the 

product will be profitable or not.√ 
 

Design and test the physical product√ 
- If research shows that the product is going to be profitable, then the product concept 

is transformed√ into an actual product and the product is made for the first time.√  
 

Test marketing√ 

- The reactions of the consumers are tested to determine how consumers feel about 
the product.√ 

- Customers being happy with the product will lead to a decision to go ahead and 

make the product.√ 

 
2.1.9 Mention/Explain/Discuss the purpose of packaging 

(DBE Exemplar Nov 2019 Q6) 

BEST PAINTS MANUFACTURERS (BPM) 
Best Paints Manufacturers specialise in the manufacturing of high-quality paints for their 

customers. BPM realise that good packaging and pricing techniques can attract new 
customers and increase their market share. The management of BPM always does 
research on different categories of consumer goods in order to satisfy the needs of their 

clients. 

 Explain the purpose of packaging. 

- Physically protect √ the product from any harm √  
- Promote the marketing √ of a product √  

- Prevent √ a product √ from getting spoilt √ 
- To prevent tampering √ or theft of a product √ 
- To improve convenience √ or storage of a product √  

- Make product easier √ to identify √ 
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Requirements of a good packaging  

(NOT IN THE EXAM GUIDELINES, MAYBE JUST READ ONLY 

- Must be attractive. √√ 
- Must suit the product. √√ 

- Suitably designed for the target market. √√ 
- Must be different from its competitors. √√ 
- Must promote the image of the enterprise. √√ 

- Suitable for display purpose. √√ 
- Must be environmentally friendly√√  
- Must protect the contents. √√ 

- Should be easy to distribute/handle/transport and use.√√ 
- Protect and promote the product.√√ 
- Link the product to its promotion strategy.√√ 
- Draw the attention of consumers.√√ 

- Inform customers on how to use the product.√√ 
- Prevent spoiling or damage. √√ 
- Reduce storing costs by minimising breakage. √√ 

- Easy to handle and display on the shelves in the store. √√ 
- Indicate the correct mass or volume of the contents of the product. √√ 
- Indicate the ingredients of the product, if applicable. √√ 

- Indicate the name and contact details of the manufacturer. √√ 

2.1.10 Outline/Mention/Discuss/Describe/Classify types/kinds of packaging. 
(DBE Exemplar Nov 2019 Q6) 

BEST PAINTS MANUFACTURERS (BPM) 
Best Paints Manufacturers specialise in the manufacturing of high-quality paints for their 
customers. BPM realise that good packaging and pricing techniques can attract new 

customers and increase their market share. The management of BPM always does 
research on different categories of consumer goods in order to satisfy the needs of their 
clients. 
 

 Discuss any THREE forms of packaging. 

Speciality packaging √√ - Products are packed in a certain way to create a certain image. √ 
e.g .An expensive watch in a smart jewellery box 
 

Packaging for immediate use/Unit packaging √√ - The package is effortless and easy to use 
the content. √e.g. A  can of cold drink 
 

Re-useable packaging √√  - Packaging can be used for the same purpose more than once.  
e.g.Mugs filled with sweets 
 

Packaging for double use √√ - The packaging can be used for something else. √ 
e.g. Margarine tubs can be used to freeze left-over food 
 

Kaleidoscopic packaging √√ - Certain part of the packaging changes continuously. √ 
e.g.Health cereal that advertises a new diet on its packaging. 
 

Combination packaging √√ - Two related items are packaged together. √ 
e.g. Shower gel and sponge 
 

Unique packaging √√ - Consumer buys the product to obtain the container. √ 
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Packaging for re-sale √√ - Buying products in bulk to sell them separately in smaller 
quantities. √ e.g. A box of 100 chocolates to be sold separately. 

 
(DBE Exemplar June 2019 Q4.4) 

4.4 Identify the type of packaging used by Nicolus Sportswear in EACH statement 

 below: 
4.4.1 Nicolus Sportswear changes the packaging of their products continuously when 
 advertising sports events. 

4.4.2 Shirts and ties are packaged together.      (4) 
 
4.4.1 Kaleidoscopic packaging/Continually changing packaging √√ 
4.4.2 Combination packaging √√ 

(EC NOV 2019 Q3.2)  

BRIGHT BISCUITS (BB) 
Bright Biscuits sells different types of biscuits. Their biscuits are packaged in airtight 
containers that can be used to store other items in when the biscuits are finished. 

Recently Bright Biscuits also sold sweets and biscuits packaged together as a special 
offer. 
 

3.2.1 Identify the TWO types of packaging used by Bright Biscuits. Motivate your 
 answer by quoting from the scenario above. 

 Use the table below as a guide to answer QUESTION 3.2.1.  
  

TYPE OF PACKAGING MOTIVATION 

1  

2.  

 
TYPE OF PACKAGING MOTIVATION 

1. Double use√√ - Their biscuits are packaged in airtight containers that can be 
used to store other items in when the biscuits are finished.√ 

2. Combination√√  - Recently Bright Biscuits also sold sweets and biscuits 
packaged together as a special offer.√ 

 

2.1.11 Elaborate on the meaning of trademarks 
 

- A trademark include words and symbols that are legally registered and representing a 

company or product.√ 

 Is a registered mark (the Trademarks Act 9 No. 194 of 1993) that a manufacturer 

places on its products to distinguish it from other products 

 It includes words and symbols that are legally registered 

 Once registered it must only be used by the person / business that registered it.  

 
2.1.12 Discuss/Explain/Describe the importance of trademarks to    
   businesses and consumers. 

(DBE Exemplar June 2019 Q4.6) 
- Forms the starting point √ for advertising the business and its products. √ 
- Can extend its product range, √ because it is easy to market products under a well-known and 

popular trademark. √ 
- Can speed up a purchase transaction √ and increase sales. √ 
- Creates loyalty among consumers √ and makes it difficult for the consumer to choose substitutes. √ 
- Creates a product image √ that can be trusted by consumers. √ 
- Makes is easy for consumers √ to recognise the product √/Consumers know √ what they are 

buying. √ 
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- Trademarks are legally protected √ and cannot be copied by competitors.√ 
- Consumers are more likely to accept new products √ that are marketed under a well-known 

brand/trademark. √ 
-  

(EC NOV 2018 Q10) 
BOUNCE (PTY) LTD 

Bounce (Pty) Ltd manufactures different kinds of sports balls. They are designing a new ball, that 
would be able to be inflated or deflated to the different sizes so it can be used for different sports.  

 

 Describe the importance of the trademark to Bounce (Pty) Ltd. (answers above) 
 
 

2.1.13 Outline/Mention/Explain the requirements of a good trade mark. 
 

 Make it easy for consumers to recognise the product 

 Must be easy to spell and read, e.g. NIKE 

 Easy to recognise, remember and pronounce 

 Helps build brand familiarity 

 
 

 

 

 

 

 

 

 

 

 

 


