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LANGUAGE PACK MEMOS  – WEEK 20 -24 APRIL 
 

PRACTICE PAPER 2 - COMPREHENSION 
 

QUESTION 1: READING FOR MEANING AND UNDERSTANDING  

1.1 Younger children now own smartphones. (2) 

1.2 The teenagers have a false sense of bravado and they do not feel responsible  

 for what they say/post./They feel invincible because of the anonymity of social  

 media./Teenagers will say anything on social media because they believe that  

 in their anonymity, there will be no repercussions.  

 [Award 2 marks for any single point.] (2) 

1.3 The writer brings the topic into focus as it highlights the damaging effect of  

 self-obsession which has been brought about by social media.  

 The single line indicates a dramatic change from one aspect of the topic to  

 another. [Award no more than 1 mark.] (2) 

1.4 Those who should avoid exposure actually put themselves in the spotlight,  

 which jeopardises their already fragile self-esteem.  

 The ones most fragile are the ones most affected. [Award no more than 1  

 mark.] (2) 

1.5 The writer's use of deprecating terms such as 'selfie-holics', 'democratiser'  

 and  'curating'  underscore  her  aversion  to  the  narcissism  and  dishonesty  

 presented  by  the  range  of  applications.  She  is  critical  of  the  teenagers'  

 obsession with social media. She is contemptuous of the illusion of perfection  

 that is afforded by the applications on social media.  

 [Award 3 marks for TWO points well-discussed OR for THREE distinct ideas.] (3) 

1.6 The writer's tone is critical/satirical/concerned.  Teenagers have an unhealthy  

 obsession ('Teens can spend hours fixating') with image. The writer is of the  

 opinion that teenagers are willing participants who are brainwashed by social  

 media.  

 [Award  1  mark  for  the  identification  of  a  tone  and  2  marks  for  a  well-  

 developed discussion.] (3) 

1.7 Paragraph 9 fully supports the idea that social media can be seen as 'a toxic  

 mirror'./The  poison  (‘toxic’)  spread  by social  media is  responsible for the  

 damage  caused  to  people’s  health.  The  writer  has  established  that  the  

 wellness industry, which pervades the internet, paradoxically makes people  

 unwell. The claim that wellness is a 'stealthy cover' for unhealthy habits is  

 justified and validated by the factual information provided, e.g. the analysis of  

 50 websites. (3) 

 
 
 
 
 

 



 

1.8 YES 
 

The conclusion is cautionary and advisory. After the negative concerns raised, 
the writer gives constructive advice to parents on how to engage their children 
in dialogue on their self-image. The rhetorical questions allow the reader to 
reflect and the conclusion presents the role parents have to take, which is more 
comprehensive than their 'digital parenting', referred to in paragraph 1. 

 

OR 
 

NO 
 

A good conclusion often gives an answer to the problem posed in the preceding 
paragraphs. The conclusion is not a good conclusion because instead of solving 
the problem of children’s self-esteem by giving concrete advice, it starts off with 
four questions. After the questions there is only flimsy advice on how to deal with 
the situation. 

 

 [Credit valid alternative/mixed responses.] (3) 

1.9 The woman has no discerning features; this makes her representative of 
 women in general and attracts the attention of a wider female audience. (2) 

1.10 The statistics reveal the negative impact of social media on body image. 
 The revelation that 80% of women are disheartened by their image in the 
 mirror is alarming and a matter of concern./Statistics often get used to give 
 credibility to claims. It makes an argument more believable as it is not based 
 on opinions, but facts. The statistics emphasise that the majority of women 
 suffer from a low body image and the percentage is on the rise. (2) 

1.11 The combined effect of the elated figure and the positive connotations of the 
 written text reinforce the importance of well-being and self-worth. (2) 

1.12 YES  

 Text B supports and clarifies the views expressed in paragraphs 6 and 7. The 
 quotation, 'If I could, my body would look different' reveals that the woman 
 feels inadequate and therefore has to 'really work' at improving herself.  In 
 addition, an illusion is created to influence the perceptions of others. The 
 quest for improvement has been brought about by negative perceptions of 
 their body image, as depicted in Text B. Statistics such as '64% of women … 
 about their body'  mirror the dissatisfaction with body image expressed by the 
 young woman in paragraph 6 of Text A.  The 'thumbs-down' icon in Text B 
 gives the converse of the 'like' mentioned in paragraph 7.  

 [A NO response is unlikely, but consider each response on its merit.]  

 [Award full marks only if both texts are discussed.] (4) 
 

TOTAL SECTION A: 30 



PRACTICE PAPER 1 - SUMMARY 
 
 
SECTION B: SUMMARY 
 

QUESTION 2: SUMMARISING IN YOUR OWN WORDS 
 

Use the following main points that the candidate should include in the summary as a 

guideline. 
 

Any 7 valid points in paragraph-form are to be credited. 

(Sentences and/or sentence fragments must be coherent.) 

NO. QUOTATIONS NO. POINTS 
1 'It's partly due to blended families, 1 New households are established with 

 with partners arriving with all their  each member bringing his/her 

 baggage.'  possessions. 
2 'they are perpetually encouraged 2 Partners feel obliged to acquire more 

 to accumulate possessions.'  possessions. 
3 'Magazines tell us to decorate 3 The media influences us to upgrade 

 and then redecorate our homes'  our homes constantly. 
4 'We keep the replaced items just 4 We tend to hoard old items for 

 in case we need them.'  possible future use. 
5 'The growth in the past 18 years 5 More décor stores are available to a 

 of mass market décor stores  larger consumer market. 
 means you no longer have to be   

 wealthy to keep re-inventing your   

 home – only relatively well-off.'   
6 'advertising that offers us time- 6 Advertisers convince consumers to 

 saving devices that soon clutter  purchase unnecessary gadgets. 

 up kitchen cupboards'   
7 'Being surrounded by these 7 Having possessions validates us. 

 possessions makes us feel   

 anchored'   
8 'The items we have around us tell 8 People feel that their possessions 

 a story'  are significant/part of their identity. 
9 'we are pushed by retailers to 9 Consumers are coerced into 

 keep buying more stuff '  purchasing more goods by retailers. 
10 'But it's the attachment to things 10 People attach sentimental value to 

 that makes it so hard to part with  objects. 
 them'/'we are afflicted with   

 sentimentalism'   

 
 
 
 
 
 
 
 
 
 
 
 
 

 



 

 

PARAGRAPH-FORM 
 

NOTE: What follows is merely an example. It is not prescriptive and must be used very 

carefully. 
 
 

New households are established with each member bringing his/her possessions. 
Partners moreover feel obliged to acquire more possessions. The print media entice us 
to constantly redecorate our homes, causing us to retain replaced items for fear that we 
may need them in future. The increased number of décor stores encourages splurging 
by a larger consumer market. Hence we are coerced into purchasing more goods. 
Having possessions also validates us. Finally, the sentimental value of objects makes it 
difficult for people to get rid of them.  

(85 words)  
 

 

Marking the summary: 
 

Marking is on the basis of the inclusion of valid material and the exclusion of invalid 

material. 
 

The summary should be marked as follows: 

 

• Mark allocation:  
o 7 marks for 7 points (1 mark per main point) 
o 3 marks for language  
o   Total marks: 10 

 
• Distribution of language marks when candidate has not quoted verbatim: 

o 1–3 points correct: award 1 mark 
o   4–5 points correct: award 2 marks  
o   6–7 points correct: award 3 marks 

 
• Distribution of language marks when candidate has quoted verbatim: 

o 6–7 quotations: award no language mark 

o   1–5 quotations: award 1 language mark 
 

 

NOTE: 

 

• Word Count:  
o   Markers are required to verify the number of words used.  
o Do not deduct any marks if the candidate fails to indicate the number of words 

used, or if the number of words used is indicated incorrectly. If the word limit is 
exceeded, read up to the last sentence above the stipulated upper limit and 
ignore the rest of the summary. 

 

TOTAL SECTION B: 10 

 
 
 
 
 



PRACTICE PAPER 2 – SUMMARY 
 

SECTION B: SUMMARY 
 

QUESTION 2: SUMMARISING IN YOUR OWN WORDS 
 

Use the following main points that the candidate should include in the summary as a 
guideline. 

 

Any 7 valid points are to be credited in paragraph-form. 
 

(Sentences and/or sentence fragments must be coherent.) 
 

NO. QUOTATIONS NO. POINTS 
1 'Assertive communication is not about 1 Assertive communication allows 

 dominating a situation but rather allowing  for open discussion and co- 
 for collaboration between  operation. 
 employees.'/'Open dialogue must be   

 created so that all employees can   

 participate.’   

2 'Everyone should be encouraged to 2 Everyone should be encouraged 
 brainstorm to find solutions.’/’creates a  to participate in finding solutions. 
 platform where all possible solutions can be   

 considered.’   

3 ‘Constructive criticism guides people rather 3 People are given direction when 
 than breaking them down.’/‘it’s more  constructive criticism is given and 
 accurate to think of it as effective feedback.’  this allows for growth. 

4 'it is better to communicate with someone 4 A personal approach initially is 
 on a personal level first.'  important. 

5 'To avoid one-sided dominance, go into 5 Always have an objective in mind 
 each communication with an understanding  and consider alternative 
 of your goal and an open mind about how  perspectives. 
 to get there.'   

6 'This includes understanding the context in 6 Be aware of the context/facts 
 which the communication occurs.'/'This  before embarking on a 
 requires you to get into a meeting with all  discussion. 
 the facts.'/'Conflict is reduced when there is   

 a focus on facts.'   

7 'During the conversation be decisive rather 7 Being assertive adds value to the 
 than uncertain.'/'If you think and talk about  impression made on others. 
 yourself positively it creates an impression   

 of credibility.'   

8 'When starting a conversation be careful of 8 The issue should be the focus 
 being accusatory./’You need to talk about  point in the conversation without 
 the behaviour that is problematic, not the  being personal and emotional. 
 person.'   

9 'Afterwards, draw up clear points about 9 A systematic approach will 
 what was discussed and what is expected.  obviate misunderstanding 
 This clarifies understanding and minimises  between parties. 
 confusion.'   

 
 
 
 

 



 

 

PARAGRAPH-FORM 
 

NOTE: What follows is merely an example. It is not prescriptive and must be used 
very carefully.  

 

Assertive communication allows for open discussion and everyone should be encouraged 
to participate in finding solutions. In this way, people are given direction and opportunities 
for growth. While it is important to have a personal approach, an objective must always be 
borne in mind and alternative perspectives must be considered. This means that the 
contextual facts must be ascertained prior to any discussion. Being assertive is an 
invaluable attribute. Furthermore, the issue should be the focus without being personal and 
emotional. This systematic approach will obviate misunderstanding between parties.  

(85 words)  

 

Marking the summary: 
 

The summary should be marked as follows: 
 

 Mark allocation:  
o 7 marks for 7 points (1 mark per main point) 
o 3 marks for language  
o   Total marks: 10 

 

 Distribution of language marks when candidate has not quoted verbatim: 
o 1–3 points correct: award 1 mark  
o   4–5 points correct: award 2 marks  
o   6–7 points correct: award 3 marks 

 

 Distribution of language marks when candidate has quoted verbatim: 
 

o   6–7 quotations:  award no language mark 
o   1–5 quotations: award 1 language mark 

 

 

NOTE: 
 

 Word Count: 
• Markers are required to verify the number of words used.  
o Do not deduct any marks if the candidate fails to indicate the number of 

words used or if the number of words used is indicated incorrectly. If the word 
limit is exceeded, read up to the last sentence above the stipulated upper 
limit and ignore the rest of the summary. 

 

TOTAL SECTION B: 10 



 

Merchant of Venice Act IV MC Quiz 
Answer Section 
MULTIPLE CHOICE 
1. ANS: D  
2. ANS: D  
3. ANS: C  
4. ANS: C  
5. ANS: B  
6. ANS: B  
7. ANS: C  
8. ANS: A 
 9. ANS: B  
10. ANS: B  
11. ANS: C  
12. ANS: D  
13. ANS: C  
14. ANS: C  
15. ANS: C  
16. ANS: B  
17. ANS: C  
18. ANS: D  
19. ANS: D  
20. ANS: A  
21. ANS: A  
22. ANS: D  
23. ANS: C  
24. ANS: B  
25. ANS: A  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


