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• MARK YOUR WORK CAREFULLY 
 

• USE COLOURS TO HELP YOU PIN POINT YOUR MISTAKES 
 

• YOU MUST DO CORRECTIONS FOR ALL WORK INCORRECT  
 

• ADD IN TO ANSWERS THAT ARE LACKING 
 

• MAKE SURE YOUR WORK IS IN FULL SENTENCES.  
(You cannot write 1 line answers in a language paper and expect marks).  

 
 
 

WHEN MARKING AND CORRECTING: 
MAKE NOTE OF WHY YOU MADE THE MISTAKE AND HOW TO DO IT CORRECTLY.  

IF YOU ARE STILL UNSURE SEND ME A MESSAGE TO HELP YOU! 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 



LANGUAGE PACK MEMOS  – WEEK 27 APRIL -1 MAY 
 

PRACTICE PAPER 3 – COMPREHENSION 
SECTION A: COMPREHENSION 
 

QUESTION 1: READING FOR MEANING AND UNDERSTANDING 
 

1.1 Cultural appropriation is a popular topic in the media./It is a complex issue./It is 

not fully discussed./It is not understood. 
 

[Award 2 marks for any ONE point.] 
[Award 1 mark for ‘lifting’.] (2) 

 

1.2 The writer distinguishes between cultural appropriation and cultural 

exchange./Cultural appropriation is the unauthorised use of elements of 

another culture, whereas cultural exchange refers to the borrowing of elements 

from another culture./Cultural appropriation is equivalent to stealing, whereas 

cultural exchange is borrowing./There are no clear boundaries between cultural 

appropriation and cultural exchange. 
 

 [Award 2 marks for any ONE point.]    

(2)  [Award 1 mark for ‘lifting’.]     

1.3 The wealthy/powerful take control of cultural elements./The 

 marginalised/more vulnerable are powerless to oppose the exploitation. 

 [Award 2 marks for any ONE point.]    (2) 

1.4 Celebrities make cultural appropriation acceptable and fashionable./Their 

 popularity allows them to shape perceptions that are not acceptable. 

 [Award 2 marks for any ONE point.]    (2) 

1.5 The  writer is dismissive  of/sarcastic  toward/politely rejects  foreign  chefs 
 appropriating African dishes and presenting them as their own. The West 
 Africans jealously guard their recipes and it should be their right to make them 
 internationally popular.  A foreign chef  should not  be  appropriating  their 

dishes. 
(3) 

[Award 3 marks for THREE distinct ideas or TWO ideas well-discussed.] 
 

1.6 The writer uses strong, assertive expressions ('cultural annihilation' and 'loss  

 to  colonisation')  to  display  his  criticism/rejection  of  the  practice.  He  

 acknowledges the importance of culture ('cultures cannot be viewed as simply  

 occurring in a vacuum') and accuses Shriver of being culturally insensitive  

 ('This fact is certainly lost on novelist Lionel Shriver'). He is also derisive of  

 people like her, whom he describes as 'culturally tone-deaf'.  

 [Award 1 mark for 'attitude' and 2 marks for a well-developed discussion.]  

 [Credit reference to the repetition of ‘liberty’ and the irony therein.] (3) 

1.7 Shriver refutes the seriousness of the concept of cultural appropriation and  

 defends  cultural  insensitivity.  She  is  unaware  of  the  impact  of  cultural  

 appropriation and appears oblivious of the disrespect imposed on cultural  

 groups.  

 [Consider cogent alternative responses of Shriver's view.] (3) 

 



    

    

1.8 YES    

 The writer is promoting mutual respect between cultures. Keeping a 'distance  

 from and relationship to it' implies your ability to revere/admire a culture  

 without transgressing established boundaries.   

 OR    

 NO    

 The person borrowing from the culture could 'amplify the beauty' of that  

 culture by promoting awareness of it.  The concept of culture is fluid and is  

 constantly evolving. One cannot keep one's distance from it. All cultures  

 should be embraced. There should be no clearly defined boundaries between  

 cultures.    

 [Credit valid alternative responses.]    

 [Consider mixed responses on merit.]  (3) 

1.9 D – resentful   (1) 

1.10 By wearing a headdress of another culture, the girl is trivialising a significant  

 artefact/disrespecting a culture, or showing her admiration for the culture. (2) 

1.11 This statement alerts the reader to/creates awareness of the damage caused  

 by  cultural  appropriation.  The  indigenous  people  become  insignificant  

 ('invisible') when their artefacts are exploited. It is ironic that it is the artefacts,  

 and not the people, that are celebrated.   

 [Credit relevant alternative responses.]  (3) 

1.12 YES    

 Both  texts  are  highly  subjective  in  their  condemnation  of  cultural  

 appropriation.    

 Throughout Text A, the writer equates cultural appropriation with theft. He  

 provides  anecdotal  evidence  of  people  in  positions  of  power  exploiting  

 cultures for personal gain. The writer uses emotive terms with a negative bias  

 such as 'demonised and excluded', 'cultural annihilation' and 'no reverence for  

 history'. He concludes his article by urging the reader to acknowledge and  

 respect the cultures of others.    

 In Text B, the writer outlines the consequences/results of stealing someone's  

 cultural identity, e.g. 'TRIVIALIZES & ERASES HISTORY'.  Although the  

 headline poses a potentially balanced view, the details reflect the idea of  

 'THEFT'.  In the writer's view, 'THERE IS NOTHING COOL, RESPECTFUL,  

 OR FASHIONABLE ABOUT IT.'    

 OR    

 NO    

 [A 'NO' response is unlikely. However, mark each response on its merits.]  

 [Credit alternative responses.]    

 [Award 4 marks only if reference is made to both texts.]  (4) 

   TOTAL SECTION A: 30 

 
 



PRACTICE PAPER 1 – ADVERT AND CARTOON 
 

 

SECTION C: LANGUAGE STRUCTURES AND CONVENTIONS 

Marking SECTION C: 

• Spelling:  
o One-word answers must be marked correct even if the spelling is incorrect, 

unless the error changes the meaning of the word. 
o In full-sentence answers, incorrect spelling should be penalised if the error is in 

the language structure being tested. 
o Where an abbreviation is tested, the answer must be punctuated correctly. 

• Sentence structures must be grammatically correct and given in full sentences/as 

per instruction. 

• For multiple-choice questions, accept BOTH the letter corresponding to the correct 

answer AND/OR the answer written out in full as correct. 
 

QUESTION 3: ANALYSING ADVERTISING 
 

3.1 The word 'BIG' connotes both the age and stature of human rights advocates.  

 [Award 2 marks for one connotation well-discussed OR identification of two  

 connotations.] (2) 

3.2 The phrase 'RIGHTS IN THE EYE' refers to the camera's eye focusing on the  

 subject  of  human  rights,  highlighting  Amnesty  International's  quest  for  

 awareness of human rights especially among school-going children.  

 [Credit candidates who refer to the pun on RIGHTS: human rights and the focal  

 point.] (3) 

3.3 The logo, the lit candle, symbolises hope, while the barbed wire represents  

 repression. It brings into sharp focus the plight of young children and the  

 endeavour to assist them.  

 [Award 2 marks only if the candidate refers to both the logo and the message.] (2) 

3.4 TEXT D  

 The image depicts a young boy, whose dress and demeanour reflect that of an  

 older person. His bald head, spectacles and traditional attire lend an impression  

 of  wisdom  beyond  his  years.  His  clasped  hands  and  confident/forthright  

 expression show his determination to succeed. The image effectively conveys  

 the message of the potential of children and the fact that all great leaders were  

 once young.  The image in Text D emphasises that the fight for human rights  

 can be peaceful and dignified, whereas Text E focuses on the violence in which  

 young children are forced to participate.  

 TEXT E  

 The silhouette of a young, armed child portrays the stark reality of children  

 involved in war. The fact that the child is faceless conveys his anonymity; he is  

 representative of the 250 000 children, whose rights have been violated. The  

 child is vulnerable, as he is barefoot and wearing civilian dress. He has nothing  

 other than the gun to protect himself. The image in Text E highlights the violence  

 experienced  by  children  whose  rights  should  be  protected  and  contrasts  

 radically with the calm, reverent portrayal of the young boy in Text D.  

 [Award 3 marks only if the comparison is discussed.] (3) 

  [10] 

 

 



   

    

QUESTION 4: UNDERSTANDING OTHER ASPECTS OF THE MEDIA  

4.1 Dilbert uses the personal pronoun 'I' frequently to indicate that his interests 
 and needs are paramount./Dilbert is self-absorbed and attempts to avoid any 

 form of interaction with his co-workers. (2) 

4.2 The cartoonist foregrounds the structure, showing the workplace, without 
 characters, to emphasise the effort Dilbert has placed in his strategy to avoid 

 his colleagues.  (2) 

4.3 In FRAME 4, the colleague seems indifferent to Dilbert's expansive answer, 
 and is awaiting the reply to the initial question. In FRAME 7, the colleague's 
 facial expression has changed to one of anger/annoyance, as it has dawned 

 on him/her that his/her name could be on Dilbert's list.  

 [Award 1 mark for a change in the facial expression and 2 marks for the 

 comment.]  (3) 
 

4.4 Humour is created through the use of irony: despite Dilbert's meticulous 
planning, he has not managed to avoid one of the listed colleagues. His 
strategy has backfired as a colleague, whose name is on the list, approaches 
him. When confronted by his colleague, he replies in a nonchalant manner. (3) 

[10] 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



PRACTICE PAPER 2 – ADVERT AND CARTOON 
 
QUESTION 3: ANALYSING ADVERTISING 
 

3.1 The rhetorical question engages the reader from the outset to identify with a 
 common  childhood  experience./The  rhetorical  question  encourages  the 
 reader  not  only to  identify  with  the  speaker  but  also to  do 
 introspection/reflect over personal experiences. (2) 

3.2 YES   

 The advertiser's description of the persona's father as 'our kind of guy' shows 
 the  qualities  and  values  to  which  the  company  subscribes,  such  as 
 commitment and perseverance.  

 OR   

 NO   

 The advertiser's reference to the persona's father as 'our kind of guy' is 
 disingenuous.   Their  alleged  approval  of  an  unknown  person  does  not 
 conform to the criteria that apply in the world of finance. (2) 

3.3 The image of the two children in the foreground is striking and bold.  Their 
 pose and facial expression reveal strength and resolve.  Their stances are 
 synchronised, suggesting that they are being guided.  The reader is struck by 
 the  determination  and  enthusiasm  of  the  young  'go-getters'.   Allan  Gray 
 purports to promote these qualities./The two children, differing in sizes, colour 
 and possibly gender broaden the target market/audience spectrum and allow 
 (future/possible investors) to engage with the text.  

 [Credit responses that refer to the setting.] (3) 

 
 
 
 
 
 
 
 
 
 
 
 

 



 

3.4 • The advertiser cleverly involves the reader through the anecdotal style and 
frequent use of the second-person pronoun.  

• A narrative style is achieved, by including a realistic scenario, making the 
text accessible to a wider audience.  

• The writer uses a variety of long and short sentences that adds 
credibility to the passage; the passage flows because of conjunctions such 
as 'and' and 'so'. The repetition of conjunctions adds a rhythmic effect to 
the text.  

• The tone is conversational, e.g. 'Did you ever …', and the diction is 
informal, e.g. 'nagged your folks' and 'And it was awesome.'  

• The use of alliteration, e.g. ‘whole wide world wanted …’ is catchy and 
engages the reader/it is also hyperbolic. This makes the advertisement 
more appealing as the expression resonates with parents. 

 

 

[Award 3 marks for TWO styles, well-elaborated.] (3) 

 [10] 



QUESTION 4: UNDERSTANDING OTHER ASPECTS OF THE MEDIA 
 

4.1 Initially, the boy and girl are riveted to the screen and are eagerly waiting for  

 their programme to restart. The reclining position of the children indicates that  

 they have let their guards down leaving them more susceptible to absorb what  

 is being said. (2) 

4.2 The woman in Frame 4 is smiling broadly as she promotes the product. The  

 mother, on the other hand, is horrified at the antics of her children as they  

 slide down the hill. She realises that they are creating more work for her.  

 [Credit reference to appearance versus reality.]  

 [Award  only  1  mark  if  a  candidate  provides  descriptions  of  the  facial  

 expressions such as ‘enthusiastic’ and ‘horrified’.] (2) 

4.3 The visual elements are effective as the cartoonist depicts the impact of the  

 advertisement on the observers. The small silhouetted figures show that the  

 children's  stature  has  been  diminished  in  the  face  of  the  overwhelming  

 message of the advertiser. They are dwarfed by the large speech bubble  

 emanating from the television broadcast. They are willing participants who  

 have reacted unthinkingly.  

 [Award 3 marks only if a comment is made.]  

 [Award no more than 2 marks if one element is discussed.] (3) 

4.4 The cartoonist ridicules the manner in which children react to advertising.  

 The folly of blindly following persuasive advertising is illustrated effectively by  

 highlighting the children's gullibility. The children are bemused by the mother's  

 realistic reaction to their escapade./The writer is critical of advertisers who  

 distort reality in order to sell their products. He satirises the misleading nature  

 of television advertisements. versus real life.  The washing powder only works  

 with  a  real  effort  of  applying  labour.   The  children  are  fooled  by  the  

 advertisement and believe that they could also experience the happy world of  

 television characters. However, their mother is angry because she has to deal  

 with the reality of dirty clothes.  Not everything that is presented on television  

 should be believed.  

 [Credit cogent alternative responses.] (3) 

  [10] 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Merchant of Venice Act V MC Quiz 
 

MULTIPLE CHOICE  
  
 1. ANS: A  
  2. ANS: C  
  3. ANS: A  
  4. ANS: C  
  5. ANS: B  
  6. ANS: A  
  7. ANS: D  
  8. ANS: A  
  9. ANS: C  
  10. ANS: D  
  11. ANS: D  
  12. ANS: C  
 

 


