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1.1     Explain the importance of pricing.                                                                      

          Verduidelik die belangrikheid van pryse.                                                 4x2( 8)   

 

 The main aim of a business is√ to make a profit. √ 

 Before setting a price the business must: √ 

- determine the cost of the product√ 
- determine their mark up or profit 
- determine how much the customer will be prepared to pay for the good  

  or service. 

 Some businesses look at the prices of their competitors√ before determining their 

own pricing. √ 

 Setting the correct prices can influence: √ 

- Number of sales of the product. √ 
- Cost of the production. 
- Profits of the business. 
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1.2    Discuss the various factors that will influence the price of the new energy drink.                                            

        Bespreek die verskillende faktore wat die prys van die nuwe energiedrankie 

        sal beїnvloed.                                                                                            6X2(12) 

         

 Input costs: The higher the input costs, the higher the final price. An increase in 

labour or transportation could increase the final price√√ 

 Demand for the product: The higher the demand, the higher the production volume 

, the lower the input costs , the lower the final price√√ 

 Target market: Income level of the target market√√ 

 Type of product: Luxury products can be priced higher√√ 

 Pricing technique used to determine the price:  Promotional pricing could be lower 

than demand oriented pricing√√ 

 Substitutes: If there are similar products that could replace a product, a high price 

may result in loss of sales to the substitute√√ 

 Complement goods: If the price and demand of complement good increases, the 

other product may increase at the same rate, e.g. prices of computers and 
keyboards may increase at the same time. √√ 

 The economic climate and availability of goods and services: When there is a 

shortage of a certain product, people are prepared to pay more for it. √√ 
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2.     Identify the following pricing strategies/techniques applicable to each of the 

        following scenarios: 

        Identifiseer die prysstrategieë/ -tegnieke van toepassing op elkeen van die  

        volgende stellings.                                                                                      5X2(10) 

 

   

2.1   Bait pricing / Lokpryse√√ 

 

2.2   Promotional pricing (introductory pricing) √√ 

        Promosieprye (bekendstellingsprys) 

 

2.3   Penetration pricing / Penetrasieprysbepaling√√  

 

2.4   Psycological pricing / Sielkundige prysvasstelling√√ 

 

2.5   Skimming prices /  Afroompryse (prysafskepping) √√      

                      

                (30) 

                 

 

    


